
The Insider’s guide to Snapchat 
Advertising 
 
 
The person-person photo sharing app has evolved to become the most sought after tool 
for marketing. Snapchat, the multimedia messaging app by Snap Inc is well-known for 
letting brands showcase ad supported short form content. Popular among Gen-Z, the 
app has 229 million users in 2020 and is a hub to 4 million snaps sent each day. The 
quick growth of the social messaging platform has led many businesses to turn to paid 
advertising on the app. If you’re looking forward to reaching your target audience, this 
platform could help, read on. 
 

Expanding the Reach  
 
Millennials/Gen Z possess enormous buying power. From food to fashion, the 
demographic is a way to reach the audience. Snapchat gives you the ability to maximize 
potential using their ad platform. 
 

Single Image or Video ads 
 
The advantage of this format is the ability for ads to appear in stories. This can help 
drive traffic to websites, videos, AR lenses or the app store. Based on your campaign 
objective, use the ‘add attachment’ feature for a wider reach. 
 
 



 

Not Just for Teens Anymore  
 
The vivid app is expected to reach a broader category audience as opposed to limiting 
itself to Gen-Z. This is good news if the business has a wider market perspective. It’s 
considered best for E-commerce and website conversion goals. The ‘collection ads’ 
format  elevates the shopping experience by displaying a series of ads. 
 
The reason this comes off as being pleasant is because of its ad sizes. 
 

- A single image or video and four square shaped thumbnail images 
- Each thumbnail displays a product and contains the specific Urls 

 

Showcase the ‘Fun’ Aspect of Your Company 
 
For ages, storytelling has been a way of gaining the attention of the users. Snapchat is an 
opportunity for businesses to build everlasting connections with customers in fun and 
engaging ways. 
 
Story ads let brands place tiles in the discover section. When the users click on the tiles, 
a whole list of ads between three and twenty placements open up. The best about this 
feature is that the ads are delivered in a dynamic feed thereby creating an impact and 
experience for the users. 
 
If you’re looking to create awareness, app install, engagement or lead generation this 
format would be optimum. 
 
 
 
 



Be Entertaining 
 
Apart from telling stories, being entertaining is a necessary attribute to keep the 
audience coming back. The ‘Filter ads’ option that comes in two types is a way to keep 
the conversation going.  
 
Filters in Ad manager: Vary target specification to reach a wider audience. 
On-Demand Filters: Customize usage by drawing geofence for filters.  
Creating a specific filter that ties in with the business is a way to create awareness and 
promote specifics. 
 
 

Making use of Technological Advancement 
 
Leveraging Augmented Reality (AR) for consumers would be the easiest way to make 
them engage with the brand. The Face lenses ( Transformation of facial features) and 
World lenses (detects the environment around a person) could be beneficial for 
businesses to implement all objectives in one place.  
 
Some of the key take-aways to remember: 
 

- Keep it simple with “bite-sized” and linear storytelling snaps (5-6 seconds) 
- Develop ads that fit into Snapchat’s style and formats 
- Think out of the box to capture the attention. For example, you could open with 

dynamic footage than showing only product shots. 
- Make the snap ads act as a mini-view for swipe-up 

 
 
 



To gain an upper hand on the platform, reading consumers is key. With 18% of social 
media users on Snapchat, growing your brand on the app is an effective strategy. Our 
team of experienced digital marketers will help your business every step of the way. If 
you’re unsure where to begin, Blueprint UX is here to help.  
 
 
 
 
 

 
 

 
 
 
 
 
 
 


